
Links to HIV and Metro TeenAIDS in the 
news can be found at our homepage: 
www.metroteenaids.org
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M T A  F i g hts    S ti  g ma   a n d  H e l p s 
P r e v e n t  H I V  I n f e c ti  o n

Last November, ABC’s Nightline featured 

Metro TeenAIDS in a story about the HIV/AIDS 

epidemic in Washington, DC. The story featured 

Nicole Styles, one of our Outreach and Education Specialists,  

and Christopher Barnhill who was 16 when he learned he was  

HIV-positive. 

In the story, both Chris and Nicole expressed their belief that 

stigma about HIV and sexuality (particularly homosexuality) plays 

an especially destructive role in high HIV/AIDS infection rates. 

During the Nightline interview, Chris commented on his own 

experience in the African American community, saying, “One thing 

that my people do…they just don’t want to talk about it…that’s 

the reason why the rate is so high… people think teens aren’t 

having sex… they don’t want to believe that [we are].” 

June 26 
15th Annual Auction

Dr. Peter Piot, head of the United 
Nations Programme on AIDS 
(UNAIDS), will be the Honorary 
Chair for the 15th Annual MTA 
Auction! The gorgeous Embassy of 
Finland will host us for a delightful 
evening featuring a buffet by the 
Embassy’s talented chef, an open 
bar, and live and silent auctions. 
Bid on vacation getaways to Palm 
Springs, Myrtle Beach, and the 
Mayan Riviera; luscious spa 
treatments; fine specialty wines; 
and more! You’ll have great fun 
while supporting MTA’s work to 
prevent HIV/AIDS infection among 
DC youth. Tickets are $100, and 
sponsorships are still available, at: 
www.metroteenaids.org/auction.
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Lamar Anderson, MTA’s Youth Center Coordinator; Catholic University architecture 
student; and Bill Jelen, Professor of Architecture and Director of the Catholic 
University of America Design Collaborative (CUAdc) review design drawings for 
the FreeStyle space and program offices that Catholic students drafted during a 
charrette. (See page 3 for story).



MTA’s Mission

Metro TeenAIDS is a community health organization dedicated to supporting young people in the 
fight against HIV/AIDS. Through education, support, and advocacy, MTA prevents the spread of 
HIV; promotes responsible decision making; and improves the quality of life for young people 
infected with, or affected by, HIV/AIDS.

Rick Virgin

When Rick Virgin was asked to join MTA’s 
Board of Directors in 2005, he was 
alarmed to learn that DC has the highest 
HIV/AIDS infection rate in the country. He 
reports: “The other thing that struck me is 
the number of barriers that exist to getting 
education about HIV/AIDS prevention.”

He observes that there are actually 
two Washingtons – on opposite ends of 
the income and social spectrum – which 
contributes to the troubling HIV 
statistics. “Family and cultural barriers 
exist that create such a high level of 
denial that, for example, in some 
families, a young Latina cannot have a 
candid conversation with her parents 
about HIV/AIDS and how to protect 
herself.” 

A Latino professional himself, Rick 
feels a kinship and sense of responsibility 
to young people of color, and 
understands the impact of cultural 
stigma about HIV/AIDS and how that 
contributes to the epidemic. 

Rick was invited to the Board 
because of his dedication to youth and 
his fundraising experience. He currently 
serves as Vice President for University 
Development and Alumni Affairs at 
George Mason University. Prior to joining 
George Mason, Rick was Vice President 
for Development at the Close Up 
Foundation, and a development officer at 
The George Washington University 
(GWU). While at GWU, he obtained a 
Master’s in Legislative Affairs. Rick 
remains involved in politics as a 
volunteer, working with a political action 
committee for young progressive voters.

Rick’s fundraising and political 
expertise is well-utilized on MTA’s Board. 
Executive Director Adam Tenner 
applauds Rick’s contributions, saying, 
“We’re lucky to have someone with Rick’s 
unique combination of knowledge, skills, 
and investment in our youth.”
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Chris stated matter-of-factly, “They want to sweep it under the rug to 

talk about later, but that isn’t going to help anybody.”

HIV-related stigma is not limited to any one group or community, 

however. In fact, we all contribute to stigma when we remain silent 

about this disease. We contribute to stigma when we don’t demand the 

best HIV education for our youth. We contribute to stigma when we don’t 

discuss HIV risk with those we love. Stigma is the sum of our fear and 

embarrassment. But, in the end, the impact of stigma is deadly. 

Sadly, at MTA, we see daily evidence of stigma’s harmful power with each 

HIV-positive result we give. We are confronted with stigma at each funeral. Stigma prevents our 

schools and our community from talking openly and honestly about HIV/AIDS. It is a barrier to 

getting tested. And worse, it prevents those who are living with HIV disease from discussing their 

conditions with loved ones and getting the support and medical care they truly need. So, what can 

you do to reduce stigma? 

	 •	 You can talk to your friends and family about how HIV is affecting you. 

	 •	 You can get your colleagues and workplace involved in raising awareness and getting tested. 

	 •	 You can let our leaders and elected officials know that HIV is a priority for you. 

	 •	 And, you can support programs that have been proven to be effective. 

Recently, researchers found that, while eliminating stigma is probably impossible, it can be 

reduced. The services that MTA provides are important tools to reduce stigma and can, in time, 

reduce infection rates in our community.

MTA is invested in comprehensive and varied ways of reaching youth: we train school nurses to 

help vulnerable students; conduct vital City-wide street outreach; work with colleagues and the 

media to raise awareness about prevention and treatment; and help youth and their families gain 

life skills that help them overcome challenges, including HIV disease. 

But, we all have to work together to make this work a reality. Please can add your voice to MTA’s 

and help us to both strengthen our community and build individuals’ resiliency around HIV/AIDS – 

we look forward to working with you on this fight. 

In the early days of the epidemic many of us activists screamed that “Silence Equals Death.” 

While that’s still true, there is also an antidote. Talking about HIV/AIDS will end the epidemic and 

increase hope. As Christopher said, “I can’t spend my days just worrying about when I’m going to go. 

I need to spend my days worrying about how I’m going to live and how I choose to live.”

I hope you will join me, Chris Barnhill, and Nicole Styles, in speaking out against HIV-related 

stigma. Together we can reduce stigma around this disease and -- ultimately – lower the rate of 

HIV/AIDS infection among District youth. 

–Adam Tenner, Executive Director



Get Tested. Know Your HIV 

Status: MTA’s Social 

Marketing Campaign 

This Spring, MTA will launch a City-wide 
campaign designed to increase HIV testing 
among area youth. “Social marketing” is the use 
of commercial marketing strategies in public 
health activities to influence a specific behavior – 
in this case, to encourage teens to learn their 
HIV status. The campaign dovetails well with our 
goal to emphasize and expand testing so that 
every HIV-positive young person gets the medical 
care and treatment he or she needs. The project, 
called “REALtalk”, is being funded by the DC 
Dept. Health’s HIV/AIDS Administration (HAA). 

Youth have been actively involved in all parts 
of the campaign. M’Bwende Anderson, MTA’s 
Campaign Coordinator, recruited 20 youth to 
MTA’s Social Marketing Youth Advisory Board. 
This group of savvy young people designed and 
developed the campaign ads to ensure they’d 
appeal to youth. Mock-up designs of the ads 
were displayed at MTA’s World AIDS Day “Get 
Tested with Go-Go” event in December 2007 
(see the article below about this event), and 
youth commented and made suggestions about 
the ads. The bus and Metro posters are currently 
in the final approval stages. 

While social marketing’s been 
around for a while, our campaign has 
something a little different going on. 
Young people aren’t just using email and 
phone to communicate these days, and 
social networking sites like Myspace and 
Facebook have revolutionized their 
communication. And, now that most 
youth carry cell phones, text messaging 
has become a language unto itself. So, 
REALtalk features a text message 
component that youth can access from 
cell phones. And, over the Summer, more 
than 20 youth will be trained to bring the 
campaign to the streets. Our own statistics 
show that about 60% of youth who get an 
HIV test at MTA came in because one of our 
trained peer educator referred them! 

And it won’t end there. M’Bwende believes 
that a major strength of the campaign is MTA’s 
partnership with five local youth-serving 
organizations. One partner, Good Ground, Good 
Life, Inc. (GGGL), will work with us to host 
neighborhood street rap “battles” throughout 
the Summer in order to provide locations to 
promote the campaign’s message: “Get tested. 
Know your HIV status.” 

The REALtalk campaign’s official launch is 
planned for late May. A schedule of sites for the 
campaign advertisements and activities is being 
created to capitalize on the City’s Summer youth 
programs and events scheduled with the DC 
Dept. Parks and Recreation. We’ll email out links 
to the campaign once it launches. Not getting 
MTA emails? Sign-up at: www.metroteenaids.org.

U p d ate    o n  M T A  a c tivities      

E vent     R e p o rt

C o l l ab  o rati    o ns

The MTA Freestyle Youth Center is about to get 
an “extreme makeover”, thanks to the design ex-
pertise of students at The Catholic University of 
America (CUA) and support from the Ronald Mc-
Donald House Charities of Greater Washington, 
DC. In March, a group of CUA architecture stu-
dents conducted a charrette with MTA staff. (A 
charrette is an architectural term for a collabora-
tive session in which designers draft a solution 
to a specific design challenge.) 

The design group’s first action was to visit 
MTA to view the site, get acquainted with the 
staff, and learn about staff and youth’s needs for 
the space. The students took pictures and asked 
questions to inform their design development 
activities. They also met with teens who use the 
Freestyle Youth Center to talk with them about 
architecture and design, and to get their input on 
how they envision using the Youth Center.  

Once the design is completed and approved, 
MTA begins renovation work in Summer/Fall of 
2008 and welcome teens to the renovated new 
space by Winter.  

MTA Sponsors World  

AIDS Day “Get Tested  

with Go-Go”  

Are you familiar with DC’s local music, go-go? (If 
not, search “go-go” in Wikipedia for an 
introduction!)  The youth we work with LOVE go-
go music: many are involved in local bands in 
some form or fashion. When you work with youth 
you have to respond to what they like and what’s 
fun for them. So, in early December, MTA 
partnered with the Market Lounge in northeast 
DC on “Get Tested with Go-Go”, an event 
combining music, fun, and HIV testing. MTA 
capitalized on the popularity of go-go bands like 
Bad Company, 3rd Dimension, New Vision, and All 
Stars, and marked the December 1st observance 
of World AIDS Day with performances, dancing, 
and confidential HIV testing.  Admission was free 
for those who took advantage of our free HIV 
counseling and testing services; for everyone else, 
entry was $10.  

Local favorite radio station, WKYS, 
broadcasted live from the event. While music 
boomed throughout the Lounge, MTA counselor, 
Saba Tsegaye, talked quietly with youth in a room 

adjoining the dance floor about HIV 
transmission and ways to protect oneself. 

“What we know is that go-go is a huge 
attraction and this is one way to get youth 
where they are, and to bring information to 
them,” said Executive Director, Adam Tenner, 
about the fun – but unusual – venue. This 
unique combination of music and HIV 
awareness and education resulted in 82 people 
being tested. Sadly, two youth tested positive; 
MTA helped to connect them with follow-up 
treatment and care.

DC has the dubious distinction of having the 
country’s highest HIV and AIDS rates, and many 
of the youth we serve know someone living with 
the disease. MTA is working to provide 
accessible and convenient HIV prevention 
information and tests so that more youth can 
learn their status and get skills and information  
to protect themselves and their partners. See the 
Washington Post article about the event at: http://
www.washingtonpost.com/wp-dyn/content/
article/2007/12/01/AR2007120101986.html .
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Key Staff

Adam Tenner 
Executive Director

Molly Singer 
Deputy Director

Alecia McGregor 
Evaluation and Program Development 
Manager

Jeremy Ogusky 
Policy Manager

Melantha Stith 
Prevention Services Manager

Saba Tsegaye 
School Services Manager

Anne Wiseman, MA 
Clinical Director

Board Officers

Mark Del Monte, JD – President 
American Academy of Pediatrics

Craig Langford – Vice President  
AARP Foundation

Kate Fothergill, PhD – Secretary  
Johns Hopkins University  
Bloomberg School of Public Health

Sandra Hanna, JD – Treasurer  
Willkie Farr & Gallagher LLP

Board Members

Audra Heagney JD 
Pillsbury Winthrop Shaw Pittman LLP 

Jennifer E. Kerslake, MA

Zahid Rathore, MPH 
Booz Allen Hamilton

Scott Royal, Ph.D., MPH 
Abt Associates

William A. Smith 
SIECUS

Stacie Turner, MBA  
The Mahshie & Turner Group

Mary Varghese, RN, MPH 
Pfizer, Inc.

Richard P. Virgin, MA 
George Mason University

Jeff White 
Ogilvy Public Relations Worldwide

Marci Patrice Young, MS 
American Federation of Teachers 
Foundation

Larry D’Angelo, MD – Founder  
Goldberg Center for Community  
Pediatric Health 
Childrens’ National Medical Center

M T A  N E W S  B R I E F S

World Bank 
Invests in Local 
Efforts, too — 
Performance 
Measurement & 
Program 
Evaluation at 
Metro Teen AIDS 

Most people know about the 
World Bank’s programs in the 
developing world. But, “the 
Bank” has had a strong history 
of local support, and MTA has 
benefited from its generosity. 
This year, Metro TeenAIDS was 
one of four recipients of the 
Bank’s East of the River 
Initiative. While MTA has strong 
evaluation built into all of our 
programs, this three-year effort 
will increase our capacity to 
evaluate and communicate our 

“impact”, especially related to 
neighborhoods that are poorest 
and hardest hit by HIV/AIDS.

As you may know, MTA has 
been recognized by the 
Nonprofit Roundtable for our 
cost-effectiveness and “return 
on investment.” This unique 
partnership with the Bank 
offers MTA the chance to work 
more closely with other expert 
youth-serving organizations to 
share ideas about the best way 
communicate with our 
stakeholders about the impact 
we have on our community. 

All of MTA’s programming is 
based on effective, proven, 
public health strategies. And 
with the help of the Bank, we’re 
committed to using our findings 
to identify best practices, 
inform program development, 
and shape program 
improvements for ourselves  
and others. 

651 Pennsylvania Avenue, SE 
Washington, DC 20003–4303

Leon Baldwin

“And the Oscar goes to: Leon Baldwin, for 
his documentary, Vision Is Our Power.” 
Leon, a Freestyle youth member, directed 
a video documentary that premiered in 
March at a screening at the National  
Museum of Women in the Arts. Leon’s 
film grew from his participation in a  
Media Arts Workshop presented by the 
Visions to Peace Project, which trains 
youth to create work that “flips the script” 
on adult-controlled media, especially its 
stereotypical portrayals of Black youth.

At the premier, Leon commented that: 
“Different kinds of violence affect youth 
every day: domestic violence, police  
brutality, verbal abuse, and gun violence, 
as well as other types. This documentary 
exposes violence against youth. We  
reveal the violence that affects us.”  
Leon’s video offers a sharp contrast to 
the all-too-common news stories describ-
ing Black youth as perpetrators, rather 
than victims, of violence.

The DVD will be released and nation-
ally distributed soon. Congratulations on 
an impressive effort, Leon!

MTA’s Current Funders

Advocates for Youth  •  Altria  •  The Children’s Fund of the Metropolitan Washington  •  

Colin Higgins Trust  •  Consumer Health Foundation  •  DC Department of Health,  

Community Health Administration  •  DC Department of Health, HIV/AIDS Administration  •  

Humanities Council of Washington DC  •  Eugene and Agnes E. Meyer Foundation  •   

MAC AIDS Fund  •  The Jeffrey Bender Foundation  •  The Moriah Fund  •  The Morris and 

Gwendolyn Cafritz Foundation  •  The National Education Association  •  The National 

Education Association, Health Information Network  •  The Public Welfare Foundation  •  

Ronald McDonald House Charities of Greater Washington, DC  •  SuPau Foundation  •   

The Summit Fund of Washington  •  The Tides Foundation, Reproductive Justice Fund  •   

Took Trust  •  US Dept. of Health and Human Services, Substance Abuse and Mental Health 

Services Administration (SAMHSA)  •  Washington AIDS Partnership  •  The Washington 

Post Foundation  •  The Weissburg Foundation  •  The World Bank
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Creative direction and design:  
Pittny Creative  
www.pit tnycreative.com


